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Southern California Edison

By the Numbers....

- 120 years old

« 50,000 square miles

* 4.7 million meters

* 13 million people

* 13,500 employees

« 21,100 MW (peak)

* 84.5 million GWh

*Generation mix:
*Gas — 45%
‘Renewables -- 19%
*Nuclear — 20%
Coal —13%
Other — 1%




In the beginning...

= SCE formed from 500
companies

= Mostly agricultural
economy

= Population grew from
33,000 in 1880 to
190,000 by 1890!

= Built load by selling
electric appliances like
ranges and ovens, clothes
washers and irons.

= Established a higher
quality of life -- electricity
offered a variety of
enhancements.




Conservation and Load
Management
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We're running
short of power. \

Conserving energy is vital.

1972 - addin
200,000 new homes
annually

1973 OPEC oil
embargo — SCE
marketed energy
conservation

Conservation/Load
Management was
waY to mitigate
building hew
generation

“"Make Every
Kilowatt Count.”



Selling Conservation

How to make your
electric bill go down
with the sun.

Electricity is so widely taken for
granted many business users neglect to turn
it off when it's not needed. That's costly.

But when people forget, there is a simple
mechanism that always remembers.
A time clock.

It will automatically turn off your
air conditioner at night, on weekends, when-
ever your operation is shut down. And
turn it on again before the start of the next
day’s business.

1t will do the same with your lighting,
inside and out. After hours you may want
certain lights left on for security. The rest are
better left off. Program your time clock,
and you needn't depend on the last employee
to leave flicking a switch.

Installing a time clock is a minor
business expense. The initial, one-time outlay

can be returned many times over in the
months ahead through the savings on elec-
tricity you may now be using unnecessarily.
Because energy is in short supply,
it's in the national interest to “make every
kilowatt count’ Your interest, too. The
fewer kilowatt hours you use, the more dollar
savings you can count on.
If you would like a free estimate of the
savings potential o ks, call
Edison collect at (2 40 between
8:30 a.m. and 4:30 p.m., Monday through
Friday, to arrange a visit at your convenience.

Give your air conditioner
some time off.
<CE

Southern California Edison

An Equal Opportunity Employer "

SCE was first utility In
the US to discontinue
promotional advertising
and urge energy
conservation.

Initial perception that
conservation was
“shivering in the dark!”

Conservation eventually
became a national
cause -- people
embraced the challenge.

SCE programs were
considered the most
effective in the country.



What’s Load Management?

GIVE YOUR APPLIANCES
THE AFTERNOON OFF.

Most of the electricit;
factories, farms
liv

y to run applian
your hom demand for t
electrici i
Here's the problem: Because of the
demand for electricity during the day, we'
build more po: s, £ power plants
today 1 S That s up the cost of
electricity to everybod
g we all can do to help:
more evenly around the
s working with large industrial cus
Ip them find ways to shift some of their

the evening hours,
ork during the day, so ther nly so much
n do without drastic rescheduling of work

t's afternoon use of electricity that’s the
problem. So you can help by doing some o
routine at nig| the moming.

vash and dry your clot]
washer at night. Iron in the
morning.

. It means anging your routin
bit. But if we do use electricif
v it will help to hold down
the cost in the future. Southern California Edison

Remember to conserve
energy and water.

Summer peaks were
still growing due to air
conditioning.

New power generation
was years away - due
to environmental and
regulatory delays.

SCE advertising began
the education process
of “"shifting the load” --
asking customers to
voluntarily change their
home routines.

Focused on the
economic benefit of
“lower bills.”

Used all media -- except
billboards



Selling Load Management

= First TV spot featured
singing appliances.

= Research showed
customers understood
the campaign concept:
“Give Your Appliances
the Afternoon Off.”

= SCE varied the creative
a||:1)proach — cartoons,
charts and graphs, little
irls, toy trains... but
ept the key phrase and
cost benefit.

= Customers finally felt
our message was
getting stale...




Adding Fun and Credibility!

= Added George
Burns during his
WASHER” “Oh God” films.

= The ultimate In
spokesperson
credibility.

= Reasonable cost
talent.

= Used humor to
deliver the message

= Later added Betty
White to play the
Gracie-type role.

“TONIGHT WE'LL
GOMIDANDTURNON




“MY HOUSEKEEPER’S GREAT.
WHEN I ASK HER TO WORK
SHE IGNORES ME’

Thanks for giving your my air conditioner thermostat could affect our bills.
appliances theafternoon off. ;7 higher temperature. Because “So why don't you join us.
“When it's hot out, my house- ifshe didn't, Edison mighthave  Give yourappliances the after-
keeper gives my appliances the to build new power plants. noon off. Tonight I'm going to
afternoon off. She even sets That costs money. And that try my new curling iron”
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Southern California Edison

When the temperature climbs
past ninety, I play it cool. I jump int
the pool and give my appliances—
especially my air conditioner—the
afternoon off.

Edison taught me this little trick.
They told me that if we give our apf
ances the afternoon off on hot days,
they can put off building new powel
plants. That's good for our bills.

It’s also good for my social life.
I just invite my friends over for a
swim and take the afternoon of
A We all
i & needto do
our part tc
manage energy wisely
Thanks for your help.
Together we can
brighten the future

e - 4

Southern California Edis




Air Conditioner Cycling - 1985

up to $165 for
conditioner cycling.
Join Edison’s Air Condi-

hz
kks—you'll get credit.
Us right, up to $165

May

I
ugh October”
up and save.
If you're an
50N custometr

ir air condition-
unit and on the
ngs option you

six-month period. And
You get your ¢ [
whether your on-
ditioner is cycled or not
Edison needs your
help.

Your participation in
thy onditioner
Cycling program helps
delay const on of

New powe
that's good for everybody,
right?

Y, i
my picture on it, exy
ing the whole program. Or
call the

2 and tell 'em
ge sent you, That way
we both get the credit!”

=CE

Southern California Edison

Used primarily direct
mail with radio and
newspaper support.

Offered credit on
summer bills.

Used FM radio signals
to cycle off the AC
compressor — but kept
the fan working.

Cycling would happen
on the hottest days of
the year when SCE
needed the load!



Expanding The Load
Management Messages late 80’s

HOW TO LOOSEN
UP THOUSANDS

Ease the afternoon
electric load, Run
your pool pump
duringoff-hours,

Putting your pool pump on
ancy time schedule has nothing
i de with your switisming. Yoo
can still splash around wheneyer
s want,

Brut it has i ot to do with

uring the
hours when demand for electric.
liry s at ity highest. By rurning
Your pump off from noon o
Ep-n..‘ you can help Edison put
olf building expensive new
pewer plants — and help keep
future electriv bills down,

i you're an Edison cus
tomer, well install iwo trippers
on your ool pump time clck
that will turm the pump off and
on automatically, While we're
there, we can abvo sdjust vour
pmrﬂn ime, nI|I\

_/-:-

California Edison




S s

an#za< (htv
=t v

Power & LLigh

I NGJf L I1EF

E N R Gl

[ ] T
—SavEMUNEY

ENERGYMMH

Pugc tang $300

va tigt kiem a&n 20% trén
tién dién cda may lanh va may sudi

Cho Cag S8 Thudng Mai cla Qui vi

Elisison




